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Abstract

Personal portraits on social media are value-laden constructs. Whether documenting
graduation or flexing in the gym, users express what they care about and present it for
others to evaluate. Since “global” portrait genres are produced and consumed in
different locales, their interpretation and evaluation may vary. We thus ask: What values
do people identify in different types of social media portraits? Which evaluative criteria
do they use when judging them? An analysis of 100 interviews with users from
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Germany, ltaly, Japan, South Korea, and the United States reveals that people
consistently recognize genre-specific values in portraits and evaluate them through a
narrow set of communication-related criteria. Such evaluations vary somewhat cross-
culturally in ways that only occasionally match established comparative literature on
values. We reflect on the relational character of the criteria adopted for the evaluation of
portraits worldwide, highlighting its association with new modes of sociability in digital
spheres.



